Promote a Healthy, Sustainable Watershed!

Inform the public on the major watershed issues — especially those they can help LOCATIONS THUS FAR:
solve through lifestyle changes, The Iarge outdoor displays help people identify

and connect with their local watershed. Center for Wooden Boats (Seatte)

Agua Verde Paddle Club (Seattle)
Ballard Locks (2)

% oy A

4 S 5 T & ‘—_‘1{,-‘- b L A8 Bothell Regional Library
: . ,.$ . '. = Magnuson Park (Seattle)
New PUbhc OutreaCh oppor.tun'lty v ' “ Matthews Beach Park (Seattle}

South Park Community Center (Seattle)
Rainier Community Center (Seattle)
Green Lake Park {Seattle)
Gas Works Park (Seattle)
Meadowbrook Park {Seattle)
Marra Farm (Seattle)
Southwest Community Center (Seattle)
Seacrest Park (Seattle)
Seward Park (Seattle)
Camp Long (Seattle)
- Discovery Park {Seattle)
Issaquah Salmon Hatchery
Red Hook Brewery (Woodinville)
Beaver Lake Park (City of Sammamish)
Pine Lake Park (City of Sammamish}
Sammamish Landing (City of Sammamish)
- Evans Creek (City of Sammamish}
Ebright Creek Park {City of Sammamish)
City of Kirkland (5 locations)
City of Aubum (5-6 locations)

Soos Creek Salmon Hatchery

MORE TO COME!

« Easy method to partner with other agencies and NFPs in public outreach
- Cost and time effective * Focuses on a healthy, sustainable watershed
* Proven, positive, non-partisan, solution oriented

Bri Communications * Paul Sherwin * 206-378-1055 * paul@bricomm.com
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Mock-up Only « Actual Size: 24 x 36
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! 50 locations « 23 months }
$4,600
+2.75"1all by 3.5"wide ad - Up to 5 free display installations (while available)

* Map paragraph included (for first six sponsors) - Formatted ad space « Extra line of copy is $200 * Installed early summer 2016

“Explore The Watershed” and “GO GREEN" listings: $1060 (includes 1 display installation)
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Bri Communications * Paul Sherwin * 206-378-1055 ¢+ paul@bricomm.com



